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WHAT’S IN A NAME?
THE STORY BEHIND HEDGE FUND MONIKERS

I

t’s a curious scenario. You wait 80 years
for a ban on advertising to lift then sit
it out on the sidelines with little sign of
interest. Of course, the lack of movement on behalf of hedge fund managers
since the JOBS Act went live last month is
not entirely surprising – even if the furore
during the build up hinted at a wider initial
uptake.
The subject of this week’s main feature,
the US industry’s muted response to its
new toolbox is not just one of timing
or a lack of regularity clarity – although
both are deemed contributing factors. As
observers point out, this is one of the biggest changes in the US industry’s history,
with uncharted territory abound. US managers are yet to demonstrate a fear of the
unknown. What they won’t do is take such
steps lightly or quickly.
More pertinently, of course, most
managers will have had other things on
their mind. Chiefly, consolidating recent
performance gains and capitalising on an
improving environment for both trading
and conducting business. This week’s front
page – charting the recent uptick in launch
activity – highlights the latter. Next week’s
big event – a highlight of the HFMWeek
social calendar – will recognise the former.
The 2013 US Performance Awards are
only a few days away, arriving off the back
of the industry best calendar month since
January. Good luck to all nominees – architects of the best advertising the industry
has to offer.
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THE SARISSA WAS A LONG, doubleended spear used by the Ancient
Greeks. Its weight, between 5kg and
SARISSA C
6kg, and height, between 4m and
MANAGEMAPITAL
7m, were such that soldiers had to
ENT
clasp it with both hands to use it.
It was most effective for armies
marching in the phalanx formation, where
five or six rows of men would wield their weapons forward as
they marched, making it difficult for the enemy to penetrate.
The hedge fund industry is no stranger to fighting battles
and Sarissa Capital Management, a healthcare-focused hedge
fund launched earlier this year has certainly thrown down the
proverbial gauntlet, already raising nearly half a billion dollars.
Former Carl Icahn Lieutenant Alex Denner is at the helm
of the operation, and has no qualms about ruffling a few
feathers, noting in a Form ADV that “Sarissa will frequently use
activism” as part of its strategy, which looks to exploit discrepancies between market and intrinsic values in the healthcare
sector. ■
A ROMAN MOSAIC FROM THE 2ND-1ST CENTURY BC SHOWING THE BATTLE OF ISSUS BETWEEN
ALEXANDER THE GREAT AND DARIUS III, WITH A WALL OF SARISSAS BEHIND DARIUS
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BILL EHRMAN

founder, Paix et Prosperite LLC
HOW WOULD YOU DESCRIBE
YOUR CURRENT ROLE?
I am the managing partner
and head of investments at
my global, macro long/short
equity hedge fund named Paix
et Prosperite. The objective is to
create wealth for my investors to
be used to benefit mankind.
IF YOU WERE DOWN TO YOUR
LAST $1,000, HOW WOULD YOU
INVEST IT?
I would purchase a diversified
portfolio or fund that comprised
of consistent growth companies
with a yield around 3% growing
8+ per annum.
WHAT WOULD YOU DO IF
YOU WERE IN PRESIDENT
OBAMA’S SHOES?
I believe that Obama should
lead this country in all areas
including protecting this country, its citizens and providing
an economic environment to
promote growth and jobs, while
maintaining fiscal restraint, for all
in a global economy.
WHO WOULD PLAY YOU IF
THEY MADE A MOVIE ABOUT
YOUR FIRM?
I believe that Anthony Hopkins
would be an interesting choice
as he is worldly, intelligent, a
strategic thinker, compassionate and has a genuine value
system. ■
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